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COURSE DESCRIPTION 

Ethics in business is a critically important topic of study, as unethical business practices can actively 

harm or put consumers, companies and the community at risk. Students will explore the broad 

framework of ethics, apply multiple ethical perspectives to business, and assess ethical issues in 

business. Using a case study, students will analyze ethical dilemmas at various levels of organizations 

and suggest solutions. 

 

LEARNING OBJECTIVES 

1. Understand different ethical perspectives in business. 

2. Understand business objectives from an ethical perspective. 

3. Understand ethics in workplace relationships. 

4. Be able to assess a current ethical issue in a business. 

5. Become familiar with resources available for further research on business ethics. 

6. Make cognitive connections between learning in this course and other learning experiences in 

the IFSA Summer in Prague program. 

 

PREREQUISITE KNOWLEDGE 

1. Understanding of basic organizational structures 

2. Basic understanding of management and leadership theories 

3. Basic understanding of cross-cultural management theories 

 

ESTIMATED COURSE SCHEDULE 



   
 
 

 

Content Delivery 

Summer 
(3 weeks) 

 

1 Understand different ethical perspectives in business 
 
Ethical perspectives: deontological and teleological ethical theory; developments from these early 
approaches eg utilitarianism and other consequential approaches; early contributions of Kant and 
Mill; absolute and relative ethics; Institute of Business Ethics Operational activities: definitions of 
business ethics; ethical activities; values of businesses; professional ethics 
 
Ethical issues: corporate governance; corporate social responsibility; environment; sustainability; 
human rights; corruption; trading fairly; legal and regulatory compliance; 
business practices; working conditions; individual ethical responsibilities. 

2 Understand business objectives from an ethical perspective 
 
Objectives: corporate governance; corporate social responsibility; environment; sustainability; 
human rights; corruption; trading fairly; legal and regulatory compliance; business practices; 
communicating ethical code. 
 
Stakeholders: stakeholders (owners, employees, customers, suppliers, competitors, citizens); 
conflicts of interest between stakeholder groups eg shareholders versus environmentalists. 
 
Implications: adapting business behavior; responding to ethical pressures; implementing ethical 
practices; influence of stakeholders and pressure groups; impact on competitiveness; reputation; 
public image; ethical trade; value-added; complying with relevant legislation and codes of practice 
eg UK/US law, EU law; UN Declaration on Human Rights; UN Global Compact; economic activity 
eg location. 
  
 

2 Understand ethics in workplace relationships 
 
Working relationships: contractual responsibilities; moral obligations in employer/employee 
relationships; whistleblowing; the psychological contract; good practice in equal opportunities 
employment; organizational integrity; working conditions; individual ethical responsibilities; 
individual ethical behavior. 
 

3 Be able to assess a current ethical issue in a business 
 
Issues: corporate social responsibility; globalization; cultural imperialism; ecology; environment; 
fair trade; corruption; animal testing; child labor; carbon footprint; sources of timber; outsourcing; 
personal attitudes; whistle blowing; contribution of business to the community; ethics in sales and 
marketing eg spamming, shills, product placement, green washing; ethics in intellectual property 
eg software piracy, counterfeiting, peer-to-peer file sharing 
 
Implications: global eg environment; corporate eg legal and regulatory compliance, policies and 
practices; individual (employee, consumer). 
  

 



   
 
 
 

 

EVALUATION METHODS 

1. Written report 

2. Presentation 

 

RELATED ACTIVITIES 

In delivering this course, we collaborate with a wide range of employers from our industry network to 
ensure that the course contents meet the needs and expectations of commerce, finance and industry 
requirements. We also work closely with the relevant professional bodies, to ensure alignment with 
recognized professional standards. There is continuous emphasis on employer 
engagement and work readiness so that students appreciate that the case study approach adopted 
while delivering the course is integrated into the processes of real organizations. To this extent, there is 
an arrangement of guest speakers and workshops that are held during the delivery of the course where 
industry professionals deliver to students their experience and integrate this with the course contents. 
Visits to relevant organizations may also be arranged so that students appreciate the complexity of real 
organizations and appreciate the nature of complex integrated processes taking place within such 
organizations. 
 
Practical activities could include developing codes of conduct for specific organizations or proposing 

ethically based strategies for given problems. Examination and analysis of contemporary case studies 

from an ethical perspective forms a core focus of this module. 

 

TIMELY SUBMISSIONS 

Assignments submitted after the deadline will be accepted at the discretion of the course instructor and 
generally only in the event of a documented illness or emergency. 

ACADEMIC INTEGRITY 

Any academic endeavor must be based upon a foundation of honesty and integrity. Students are 
expected to abide by principles of academic integrity and must be willing to bear individual 
responsibility for their work while studying abroad. Any academic work (written or otherwise) submitted 
to fulfill an academic requirement must represent a student‘s original work. Any act of academic 
misconduct, such as cheating, fabrication, forgery, plagiarism, or facilitating academic dishonesty, will 
subject a student to disciplinary action. 

IFSA-Butler takes academic integrity very seriously. Students must not accept outside assistance without 
permission from the instructor. Additionally, students must document all sources according to the 
instructions of the professor. Should your instructor suspect you of plagiarism, cheating, or other forms 
of academic dishonesty, you may receive a failing grade for the course and disciplinary action may 
result. The incident will be reported to the IFSA-Butler resident director as well as your home institution. 


